
The Goal: Frictionless Customer Experience  

The Challenge: 
 

The Solution:  

Fraud prevention is evolving from focusing on each transaction to establishing trusted consumer identities. 
Merchants need an easy-to-evaluate, dynamic graph detailing trust/risk for each consumer in order to make quick 

decisions on transaction approvals, decrease friction and increase profitability.

TRUSTED NOT TRUSTED

For more information, visit pipl.com/trust

This infographic was created in partnership between Card Not Present ® and Pipl ®. All Rights Reserved.

Jumbled Data Points
Account Takeovers
Manual Reviews
False Positives
Chargebacks

Solve the Consumer Identity Problem
To Solve the Fraud Problem

More Orders = 
More Fraud = 
More Friction

Adaptive Trust in 
Identity Verification

•  Slow and cumbersome
•  False positives 
•  Upset customers
•  Reputation tarnished
•  Lost future sales

70%
Merchants who manage 

their own manual 
reviews*

44%
Merchants who decline 
more than 10% of their 

manual reviews*

21%
Transactions that look 

suspicious*

How Do You Know Who Is 
Originating Each Order?

Establish Trusted Identities

Old & Ine�icient 
Manual Review Process
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*2021 Pipl Ecommerce Survey

mason@fastmail.com

555-357-3577

John DoeJohn Doe

Mason Holder

+1 555-987-4132

333 West End Ave.
Central, CA 99999

Pat Lane

+1 555-546-9632

987 Lost Hills Dr.
Coastview, TX 77777

2

2

11

7

Shawn Ticket

akr@gmail.com

+1 555-890-1543

Steph DukeJessica Milton

Stephanie Lily Duke

650-591-6003

345 Red River Run
Charlotte, NC, 28207, US

+1 555-930-2677

134.130.19.1

2

2

0

1

http://pipl.com/trust

